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Our mission statement … 

ISO20400.org is a not-for-profit, free to 
access platform which aims to develop a 
global community of practice around ISO 
20400 and sustainable procurement.

And we are successfully doing this thanks 
to all of you who help  !



We have over 
52,000 users, 

who have 
accessed our 

resources over 
74,000 times



This is how people find us and what devices they use



Social Media update ….

Our LinkedIn members are 12,423

Twitter now has over 614 followers 

Our Facebook page “Sustainable Procurement” has 316 “friends” 

and the 9 groups that follow us collectively have over 150,000 

members in various countries around the world.

Both Twitter and Facebook can be seen at the bottom of our 

website home page http://iso20400.org/ which also shows what 

we have recently posted.

http://iso20400.org/


Hot Topics … “ISO 20400 review” is the present topic.  



Online users from …  Argentina, Australia, Bangladesh, 
Belgium, Brazil, Bulgaria, Canada, China, Colombia, Czech 
Republic, Ecuador, Finland, France, Germany, Ghana, Greece, 
Hong Kong, Hungary, India, Italy, Indonesia, International, 
Ireland, Japan, Jordan, Kenya, Korea (Rep of), Kuwait, Liberia, 
Luxembourg,  Madagascar, Malaysia, Malta, Morocco, 
Mozambique, Norway, Netherlands, New Zealand, Oman, 
Pakistan, Peru, Poland, Portugal, Saudi Arabia, Singapore, 
Spain, South Africa, Sweden, Switzerland, Turkey, United Arab 
Emirates, UK, USA, Yugoslavia, Zambia, Zimbabwe. 

Self Assessment Tool 

670 organisations or individuals have taken our online 
self assessment from 56 countries, from 21 sectors, 
from all business sizes and in 9 different languages.

The offline PDF has been downloaded 242 times from 
9 languages …  Arabic, Chinese, Czech, English, 
French, Germany, Italian, Spanish and Welsh … 



Our interactive world map 
has been updated to 
reflect Columbia and  
Romania,  has adopted the 
standard. Gabon states it 
has a project to adopt but 
hasn’t done so as yet

If as steering group 
members you hear 
anything about countries 
adopting the ISO 20400 
please let us know.



Our Podcasts, videos, 
interviews and webinars are 
bringing more people to our 
site

Each podcast averages 100 
views

https://www.iso20400.org/vid
eo-recordings-on-our-recent-
webinars-on-many-topics-
hosted-by-shaun-mccarthy-
obe-and-edited-by-dsediting/

https://www.iso20400.org/video-recordings-on-our-recent-webinars-on-many-topics-hosted-by-shaun-mccarthy-obe-and-edited-by-dsediting/


Apple podcasts - https://lnkd.in/duvCiMjn

Spotify podcast - https://lnkd.in/dm5xk74b

Podchaser - https://lnkd.in/dpUHdJJQ

Podcast Addict - https://lnkd.in/d6UWkjPC

Podcast Index - https://lnkd.in/dgZxvvwr

Amazon Music - https://lnkd.in/drbZqjgw

YouTube link - https://lnkd.in/eb4vbuY

Here are the links to our 
podcast accounts.

Apple, Spotify and our 
YouTube account are the 
most visited.
We have a Buzzsprout 
account which gives an 
overview of all usage of all 
the various apps 

https://lnkd.in/duvCiMjn
https://lnkd.in/dm5xk74b
https://lnkd.in/dpUHdJJQ
https://lnkd.in/d6UWkjPC
https://lnkd.in/dgZxvvwr
https://lnkd.in/drbZqjgw
https://lnkd.in/eb4vbuY


Purpose

Inspiring best procurement 

practice through ISO 20400

Vision
Procurement where every sustainability 
impact is addressed every time

Are there any comments on these proposed 
statements



Prioritising what we do now ……  Feedback from the steering group



Prioritising opportunities … Feedback from the steering group 



How?       Enabling best practice by providing free resources 

• Continuously improve, maintain and promote use of ISO20400.org website
• Build on the current self-assessment tool to provide action planning functionality and video 

guidance
• Continue to build a community of practice by engaging with the target audience through, 

newsletters, social media and other means of marketing and communication
• Encourage sharing of best practice through case studies, webinars, podcasts, best practice groups 

and live events where possible
• Reward and recognise progress through awards, competitions and other means to publicise good 

practice ( Free ISO 20400 guidance standard ).
• Take opportunities to sponsor study or research on sustainable procurement using ISO 20400
• Develop a view of future revisions to ISO 20400 after 2027
• Promote the standard through media engagement



Where?

These are our suggested countries 
to gain maximum impact …. 
Discuss.

• USA
• Canada
• India
• Australia/NZ
• Brazil
• Argentina
• UK
• France
• Netherlands
• Germany 
• Italy



Who?

Here is the feedback from the steering group



Who?

Focus on people who can make a difference

Who How Outcome

Procurement and sustainability professionals 1:1 engagement, social media, events, groups, 
awards, competitions

Use of self-assessment tool, resources and 
action planning, develop, implement and share 
best practice

Business leaders (C Suite) Targeted engagement through marketing 
channels, high level events, articles

Commit to using ISO 20400 and provide 
resources to enable implementation 

Schools/colleges/universities Targeted engagement through marketing 
channels, recommending resources. Seek 
opportunities to support study or research

Use of ISO20400.org resources in teaching and 
research

Beginners, people given the job to implement 
SP

1:1 engagement, recommending resources, 
social media, events, groups, awards, 
competitions

Use ISO20400.org resources to make a plan and 
implement it. Focus on self-assessment, action 
planning, e-learning, video guidance



Shaun McCarthy OBE

www.iso20400.org

Thank you for your time

For more information please contact

CaroleASmith@actionsustainability.com

07958 494543

ISO Twenty-Four-Hundred

@ISO_20400

www.iso20400.org

http://www.iso20400.org/
http://www.iso20400.org/
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